


Greetings!

Join peers from across the east coast this September 
in the Riverfront District of Wilmington, NC 

for the 2017 East Coast Marketing Conference, 
where we’ll charge full steam ahead into emerging 

and high-value topics from an agenda created 
by and for credit union marketing and business 

development professionals!

This conference also features a showcase 
of exhibitors, sponsor spotlights, networking 

opportunities, and a ghost walking tour.
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Wednesday, September 20
3:00 – 5:00 p.m.  Registration/Check In
5:30 – 6:30 p.m.   Hospitality/Sponsor Spotlight

Thursday, September 21
8:00 – 9:00 a.m.   Group Breakfast/Sponsor Spotlight
9:00 – 9:50 a.m.  Winning Marketing and Sales Strategies via Digital and Social Media - Part I 
     Meredith Olmstead, Social Stairway   
9:50 – 10:00 a.m.   Break
10:00 – 10:45 a.m.   Winning Marketing and Sales Strategies via Digital and Social Media - Part II 
     Meredith Olmstead, Social Stairway    
10:45 – 11:00 a.m.  Break/Sponsor Spotlight
11:00 a.m. – 12:00 p.m.    Deciphering Big Data to Create Incredible Member Journeys 
     Sundeep Kapur, Digital Credence
12:00 – 1:15 p.m.  Lunch/Sponsor Spotlight    
1:15 – 2:15 p.m.   Kick Your Creativity Up a Notch! 
     Lori Kawulok, breakthru! consulting
2:15 – 2:30 p.m.   Break/Sponsor Spotlight
2:30 – 3:30 p.m.   Growing Share of Wallet with Existing Members 
     Sundeep Kapur, Digital Credence
3:30 – 5:00 p.m.   ECMC Exhibitor Reception
6:00 – 8:00 p.m.   Optional Group Activity: Ghost Walking Tour

Friday, September 22
8:00 – 9:00 a.m.   Group Breakfast/Sponsor Spotlight
9:00 – 10:00 a.m.   Ripped From the Headlines: 
    Make Yourself Relevant 
     Samantha Strickland, The Pod
10:00 – 10:30 a.m.  Networking Break/Hotel Checkout
10:30 – 11:30 a.m.  A Pitch-Perfect Pitch 
     Lori Kawulok, breakthru! consulting
11:30 a.m. – 12:30 p.m.   Incorporating Philosophy for Greater Impact
     Kerri Smith, CommunityWorks FCU
12:30 – 1:30 p.m.    Lunch/Sponsor Spotlight
1:30 – 2:30 p.m.    Let’s Make a Deal: A Proven Process for Getting Attention 
     Samantha Strickland, The Pod

carolinasleague.org/event/ECMC17

Schedule, topics and speakers are subject to change.

Agenda

http://www.carolinasleague.org/event/ECMC17


Sundeep Kapur
Digital Credence

After 24 years in corporate America as a business and technology consultant, Sundeep returned to his passion—
teaching brands best practices so they can achieve the same success. He seeks to address challenges faced by 
financial institutions by offering innovative, yet pragmatic approaches. His OMNI-channel expertise has helped chart 
the course to success at many brands.

Session I: Deciphering Big Data to Create 
Incredible Member Journeys
Reliable, relevant, and intelligent brands attribute 
their success to data. So what can we learn from 
them? Explore seven journey categories—lifestyle, 
auto, home, life, business, community, and 
important alerts—to glean proven, innovative, 
and pragmatic suggestions to guide your own 
programs.

Session II: Growing Share of Wallet 
with Existing Members
We all want growth and the best brands in the 
world deliver on positive growth by focusing on 
their existing consumers. Think of your member as 
a partner in their consumer journey, both of you 
with each other’s best interests in mind. By focusing 
on the bird in hand, you will find many more.

Lori Kawulok
breakthru! consulting

Lori is a gifted consultant, coach and dynamic speaker, working throughout the U.S. and China since 2004. She is 
known for her work with leaders and their teams, improving employee morale through personal empowerment, 
leadership and sales and service training. Over the course of her career, she has worked for a large credit union in 
charge of business development & marketing, and served as a recruiter, trainer and brand management officer for 
Fortune 500 company, IKON.

Session I: Kick Your Creativity Up a Notch!
Learn by doing fun and easy activities to re-activate 
your creativity. This session will teach you how to 
hear from ALL of your staff, not just the vocal ones. 
You will be inspired with fresh and new ideas that 
you can use to create success tomorrow.

Session II: A Pitch Perfect Pitch
You’ve pulled together your plan for an amazing 
campaign. Understand what’s important to your 
audience, powerfully present your ideas, and get 
your audience on board.
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Speakers & Sessions

carolinasleague.org/event/ECMC17

Kapur Kawulok Olmstead StricklandSmith

http://www.carolinasleague.org/event/ECMC17


Meredith Olmstead
Social Stairway

With a passion for communicating and life-long learning, Meredith founded Social Stairway—a CU-centric 
digital marketing agency—because she saw a need in the small business world for highly skilled expertise in 
social media marketing. She has a strong background in staff training and social media marketing, and as an 
experienced director of online marketing, she has implemented online marketing strategies for businesses in 
various kinds of industries.

Session: Winning Marketing and Sales Strategies via Digital and Social Media - Part I & II
Can social networks be used for more than just 
“engagement?” What do advertising campaigns 
on Facebook cost, and how do pre-roll campaigns 
on YouTube work? Get answers to these questions, 

and learn how to position your institution as 
members’ trusted advisor, leveraging existing 
relationships for referrals, aligning campaigns with 
goals, and boosting bottom-line growth.

Kerri Smith, cude
CommunityWorks FCU

Kerri is an award-winning marketing, business development and speaking professional. With a credit union 
career spanning three decades, she has a broad range of experience in many areas of credit union operations, 
management and marketing. She currently serves as manager of CommunityWorks FCU, a newly formed 
community development credit union (CDCU). 

Session: Incorporating Philosophy for Greater Impact
People say history repeats itself, and it’s true 
in credit unions. Learn how the reasons credit 
unions began almost 100 years ago are a reality 
for today’s consumers. No longer are predatory 

practices hidden in backrooms and alleys—they’re 
advertised on TV, radio and print. Learn how to 
address consumer needs by repackaging and 
retooling existing services.

Samantha Strickland
The Pod

Samantha “Sam” Strickland is the owner/CEO of The Pod Advertising, an agency that focuses on doing good work 
for good people doing good work in the world. Sam holds an extra special passion in her heart for credit unions 
(the “good guys of banking”), having served as VP of growth and brand management for First Commerce Credit 
Union (FCCU) for more than 12 years.

Session I: Ripped From the Headlines: 
Make Yourself Relevant
News from so many different sources is a blessing 
and a curse. Learn how to utilize Google Alerts 
and other online tools to stay current on top news 
and make yourself relevant when the discussion is 
in your circle(s).

Session II: Let’s Make a Deal: 
A Proven Process for Getting Attention
Attention spans (like life) are too short and 
you have to grab attention in a second. In this 
workshop, we’ll walk you through the DEAL 
process to develop creative strategy and marketing 
tactics you can implement at your credit union.
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http://www.carolinasleague.org/event/ECMC17


Hilton Wilmington Riverside
Hilton Wilmington Riverside
301 N. Water Street
Wilmington, NC 28401
ROOM RATE: $155 per night
Reservation Deadline: August 19, 2017

Rooms may sell out prior to the lodging deadline, so make your 
hotel reservations early. To reserve rooms, call 910-763-5900 and 
reference the group code “CCR” or click here to reserve online.

Hotel Amenities
Overlooking the picturesque Cape Fear River, the Hilton 
Wilmington Riverside is a downtown Wilmington, NC hotel that 
delivers a refreshing blend of rich history, modern comfort and 
warm Southern hospitality.

Rooms are equipped with complimentary internet access, LCD 
TV, and a comfortable desk and chair. Click here for more details.
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Hotel Info

http://www.hilton.com/en/hi/groups/personalized/I/ILMNCHF-CCR-20170919/index.jhtml?WT.mc_id=POG
http://www3.hilton.com/en/hotels/north-carolina/hilton-wilmington-riverside-ILMNCHF/accommodations/index.html
http://www.carolinasleague.org/event/ECMC17
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The 2017 East Coast Marketing Conference is hosted by 
the Carolinas Credit Union League in partnership with 
the Virginia Credit Union League. All registrants receive 
nametags for admission to events.

REGISTRATION FEES
Participant Rate    $325
Ghost Tour (Optional)    $12

About the Ghost Tour:
Journey into the depths of old Wilmington on a 
90-minute walking adventure to the city’s most 
actively haunted homes and burial grounds. 
Hear eerie tales of ghostly occurrences, including 
actual encounters during recent tours.

CANCELLATION POLICY
Each cancellation received in writing via email or fax by 
Sept. 16, 2017 is eligible for a refund of the amount 
paid minus a $75 administrative fee. Substitutions are 
accepted anytime prior to the event. For details on 
CCUL’s Cancellation & Refund Policies, click here.

QUESTIONS?
Contact any Professional Development team member.

Barbara Lehew
Director of Meetings & Conferences
800-822-8859, ext. 419
 
Lauren DeAngelis
VP of Professional Development
800-822-8859, ext. 559

REACH BOTH BY EMAIL TO: 
development@carolinasleague.org

Registration Info

carolinasleague.org/event/ECMC17

http://www.carolinasleague.org/?page=event_cancellations
http://www.carolinasleague.org/event/ECMC17
http://www.carolinasleague.org/event/ECMC17



